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Why are you here?

a) My boss told me to come

b) I want to learn more about social media
and how to apply it to my business

c) I heard there was going to be food
d) All of the above

Pssst....The correct answer is “b”
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CEOs Who Use Twitter L0 of @®

Christine Perkett, PerkettPR President
Foliowng: 8,346

Influential Bloggers

Entl’epreneur' How PR People Can Tactfully Locate, Pitch @ PBS

Chnstine Perkett, president and founder of PerketiPR, said that
bloggers often differ from joumalists in that they arert witing
about these subjects as a full-time job, meaning they will
approach the story differently than would a reportar

Social Media Gurus Speak Up

Name/age Twitter Randie: Chiristin
Comp: PR. Boston

1 think for 8 It of the niche bloggers, it's Kke a second job for
H them 5o they don't have as much time as a reporer would have to
o dedicate 1o that kind of approach,” she explained. “They don’t
really regurgdate press releases, and | would say for the mast part
ihe consumer bloggers and nicha bloggers have bean really great
hey ghve their apinion on the news, and thal's really what they do
1 think they do write up their own take on it, but they dont
nocessanly noed an intendew to go along with that_ or they're
satishied talking to the PR person ~

Christine Porket

=22 What she's doing nowr |

Who am | and what do | know About Social Media
PR/soc marketing firm for cos around world.

TechCrunch, Crunchies Finalist — Best PR
Top 25 Authorities Moving PR Forward

“Best of the Best” by Journalists
Best PR/IR Executive of 2008
Best Boutique Agency

Agency Executive of the Year
Best National Placement
Savviest in Social Media

Top PR Blog
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r';fe‘ ﬂ,: SOCIAL MEDIA SUMMIT _ | %ﬁommumcmms

o To e Tha Latess wes 2.0 - CONFERENCE 2005

% § Technologies To Engage Your Empicyoes,
[oach Your Customors & Build Your Brand

Arris 27-30, 2009 - ToRoNTO, ONTAIIO L e e T T T
E oin the Conversation: More Effective
Mastering Social Media: How To Identify, Use And Maximize The Marketing Through Social Media" with
Best Tools For Your Business Christine Perkett and Heather Masley,
Specifically, you will learn how to:

PerkettPR

» Understand social media tools and identify the ones that can best work for vou
» Embrace and ensure social media etiquette and avoic [JRNNN

» Extend customer relations and service, branding and .&’ ] -i!-he}?ryi' TTa L‘tll rr? blTP{‘l;:{h liIUtIO g y
* Maximize business effectiveness and promote the RO [IEER Con ce 2010 or It_l 1- Cf. 1 “ {( € IOI]S
Christine Perkett, President and Founder "N .lunn 11,2010, NM!’O\‘X Glﬂ'
PERKETTPR, INC. Fresemed by e PRSA Technology Section = e PRSA Mew York Chapter

Home | Register | Wivy Attend | Program | Sponsors | Hotal & Travel | 1nvite & Peer | Blog
Liga Dilg, Director

PERKETTPR, INC.

POWER150

*1% 448, [ PerkettPRsuasion

“Mastering social media: It takes more than a blog
and Linkedin profile to please this crowd” With
Social Media Building Blocks 2009 Christine Perkett and Heather Mosley, PerkettPR

Bubing onine g ouNnD
T — D NBOVN.

[Hscussion Panel: Best Practices & V b Strategies T

rams Using NeW

Christine Perkett
President & Founder
PerketPR
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GET 2 WEEKS ¥ THE PRINT JOURNAL
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TIIE WALL SI'REET.II]LR.'\&L SMALL BUSINESS
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Today's Paper « Video » Blogs » Journal Community -

Home ‘World U.S. NewYork Business Markets Tech Porsonal Finance Life&Style Opinion Careers  Roal Estate | Small Business

Financing & investing  Bullding your Business  Small Business Technology Franchising Tools & How-To Guide
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g ELLA WEB DESIGN, INC.

.

Bella Web Design
Continues To Lead
the Way in Online
Technology s 1 300

ekt st e Bucicant

™I
\ m”“"l Hainos Bella Web Design's
= High Definition Video Services
4 o pv——— Provide Cutting Edge Technology
4 and Affordability
| Desgn o now prowding evwn

enc hnelogy ofienng “The camera i3
e 50 Mark [l by Canon, the workfs bt
SLR camen 10 shoot wdeo on 3 35 mm
sensor Thi graes a cinema-qualty look ot &

PerkettPR Corporats Site 7] —_ s e W

AdSense

- e perkett
PerkettPR su/asior - - .
How even a dog walker can benefit from 2009 "
social media Rt'a"pcc'!rr-'ﬁes

Pogted on June 3. 2000 by Choiss
Filod Under Socil Media & Net

—
1 View Commaces AgencyTo
12 Theterm “social mecia” continues 10 be subject to interpretation by many. 1
fasls  Ask a room of 10 people what social media means, and you're ey 1o get Mey/a Hruts Plck by Jeft
[Ty 10 otferent answers. So i's no wonder that many businesses and indhidual toryk: @ ParkotPA Man, | just
" 9Ot "Swagoer Wagas” out of
entrepreneurs are unsure how social media can pliy & role in thei marketing  Fat Wabet

my head! IN's so catchy, Fven
Gl been sigring 1 for days.

COTIMUNCAtons ies.
strategies. Forever Geek Hilarious, wedl done # Toyola
1 asked on Twiter oday, “Wnar's one business you think woukd NOT beneft from social 2 APP 2.0y PasketFt: How 10 b & social
media initiatves" Here are some of the answers | received Marvel Bl modin mec: 400 he'p your
i brand recover from social
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Change

mnurmmsmﬂmsmm'

i |

| Holy Shit! A small plane crashed into
homes a couple miles from my house! Jet
fuel is spilling into the streets!!!!

. KeithBurtis

|CHANGE|
et

Ewitter e e eabeen G o s

Theo Chocolate Issues Nationwide Recall
of "Peanut Butter Big Daddy” and Peanut
Confections Due to Possible Heal..
http://tinyurL.com/befylg

E FDArecalls
)5 FoA
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AdvertisingAge.

“Embrace Technological Change”

-

“Go Social to Save Costs” A-‘ SiliconValleyWatcher

“Fish Where the Fish Are”

A new report published by Alterian says a ﬁ onKwom-n@

major shift toward social media
marketing is necessary for businesses

gaebler.com
RESOURCES FOR

The opportunities [in social media] to ENTREPRENEURS
connect with customers, learn from them
and benefit from word-of-mouth

marketing are irresistible. m
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Integrate.
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Brand Building in today’s world equals connecting with your
audience.

— Talking with not at— join the conversation

— Consistently, persistently

— Across topics that matter to them

I care about brands that care about me

Listen to your customers and show them you are

Create community around your brand — sell more than
products
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Provide relevant and quality content

Engage consumers with authentic stories

Build relationships

Be a resource across topics

— A place to connect

— A place to get answers

— It's about them

— A reputable entity — in media and among peer consumers
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What Do You Want To Do?

« Communicate with Existing Customers
 Connect with Prospects

- Establish Leadership

« Increase Visibility to Media/Influencers
» Meet Partners

 Learn

 Research
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“Does anyone have a good example
of a cool Facebook cause advertising
campaign”? - Friend

“Looking for a cool Facebook
cause advertising campaign?
Check out @1thing4green -
http://tinyurl.com/aw3c8j” - You
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“How do you engage and listen to
your employees in an economy
where everyone's scared? What is
your company doing well in this
light?” - You

“The 3P's and 3R's: positivity,
profitability, proactive; respect,
responsibility, resourcefulness!”
- Friend
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“What flowers can be planted now
vs in the fall? Any great
recommendations?” - Friend

“Lady Slippers are fantastic for this
time of year! We have other
recommendations, here
http://capeflowers.com” - You
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Integrate
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Expand Audiences

* Engaging theme

* Draw Attention At ff l'u‘l‘lnlnltl\lobll..ln NYC as)
Show !

* Drive Traffic to
Microsite &
Powwownow Site

* Garner Interest
From Non
Attendees

* Drive Interest in

Product and

Company

Exposure: 94,768 Impressions
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Remember

* Be Human

 Ask/Answer

« Engage; Don't Just Promote
» Be a Resource
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How Do You Measure Success?

* Customer Loyalty

Q
* New Business/Prosp@Q .
» Expanded Customer Bas Q)
- Media Coverage

 Thought Leadership T =

o
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Recommended First Steps

« Remember Your Business Goals

« Have a Plan

« Choose 1-2 Networks

« Join, Observe, Research

« Integrate and Cross Promote

« Use search and aggregation tools
* Invest in Training
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Conversation Do’s & Don’ts

Do

+ Be honest, transparent and authentic

 Provide ideas & advice around subjects you are
knowledgeable about

+ Refer people to additional information

Don't

+ Add “me too” responses

« Be a salesperson or a promoter
» Don't bash the competition

+ Ask to trade links
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Be Smart
Be Genuine
Ask Questions

Have Fun!
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create buzz,

-
be heard,

}

get noticed|

Q&A Discussion
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perkett
) W

Contact:

Christine Perkett
781.834.5852
cperkett@perketipr.com
Twitter: @PerkettPR and @missusP

create buzz be heard el noticed

ENN
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